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ABOUT   THE    BRAND

WHO WE ARE: 
A new skincare company aimed at providing people 
with the missing skip in their skincare routine: air.

WHAT WE DO:
Can the world's purest air, straight from the Antarctic, to be
used by skincare lovers everywhere.

WHAT WE PROVIDE:
Airogen: Arctic Air. The first "just-air" facial spray that works
to refresh, cleanse, depuff, and tone to help you achieve
flawless, it-girl skin.

AIROGEN  
COSMETICS



S . W . O . T A n a l y s i s

S W
O T

SO, HOW DID WE DECIDE THE WORLD NEEDED
AIROGEN: ARCTIC AIR?
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C l e a n ,  f r e s h  a i r  i s  e x t r e m e l y  b e n e f i c i a l  f o r  y o u r
h e a l t h ,  a s  we l l  a s  p u r e  o x y g e n .
Ge n e r a l l y  a n  o p e n  i n d u s t r y  w i t h  n o t  ma n y
c omp e t i t o r s .
D u e  t o  COV I D  a n d  ma s k  ma n d a t e s ,  n e w  c u l t u r a l
e m p h a s i s  o n  b r e a t h i n g  f r e s h  

R i s i n g  a i r  p o l l u t i o n  e s p e c i a l l y  i n  
   a i r .

   c i t i e s .

E x p a n s i o n :  T o  h a v e  p a c k a g e d  a i r  b e  

S w i t c h i n g  awa y  f r o m  p u r e l y  h e a l t h  f o c u s  t o
d i f f e r e n t  t y p e s  o f  p a c k a g e d  a i r :  e x p a n s i o n  i n t o
t h e  b e a u t y / c o s m e t i c  wo r d .
Mo r e  a g g r e s s i v e  ma r k e t i n g :  b r a n d  t h e  a i r  a s
s om e t h i n g  g o o d  f o r  y o u  e v e n  i f  y o u  d o n ' t  l i v e  i n
a  p o l l u t e d  c i t y ,  t o  ma k e  c o n s u m e r s  mo r e  w i l l i n g
t o  p u r c h a s e  i t .

   a  g o o d  wa n t e d  a n d  a v a i l a b l e  i n  a l l  
   r e g i o n s  o f  t h e  wo r l d .

Ma y  n o t  b e  m u c h  c o n s u m e r  i n t e r e s t :  a r e  p e o p l e
r e a d y  t o  b u y  a i r ?
On l y  c a n n e d  b r e a t h i n g  a i r  a s  a  p r o d u c t ,  f o c u s e s
o n  i t  b e i n g  e s s e n t i a l  i n s t e a d  o f  s o m e t h i n g
a n y o n e  c a n  e n j o y .  No t  m u c h  d i v e r s i t y  i n  p r o d u c t .
No t  e a s i l y  a v a i l a b l e :  n o t  a  c o n v e n i e n c e  g o o d .
No t  a  b i g  U . S .  ma r k e t .

Co u l d  b e  c o n s i d e r e d  a  g i mm i c k .
Ou r  p e e r s  a r e  t r y i n g  t o  e n t e r  t h e  ma r k e t  a t
t h e  s a m e  t i m e  a s  u s .

I d e a  t h a t  p a c k a g e d  a i r  n o t  n e c e s s a r i l y
c o n s i d e r e d  “ f r e s h ” :  c u s t o m e r s  m i g h t  f e e l  m i s l e d .
I s  i t  s u s t a i n a b l e  t o  b e l i e v e  p e o p l e  wa n t  a i r  f o r
s o m e t h i n g  o t h e r  t h a n  b r e a t h i n g ?
I n c r e a s e d  f o c u s  o n  c l i m a t e  c h a n g e  h a s  l e d
s c i e n c e  t o  a t t e m p t  t o  f i n d  wa y s  t o  d e c r e a s e
p o l l u t a n t s ,  ma k i n g  p a c k a g e d  a i r  l e s s  n e c e s s a r y .



BLUE OCEAN
ANALYSIS

FRESH AIR FACIAL SPRAY

ARCTIC AIR  With blue oceans in between the
expensive health-focused and
inexpensive beauty-focused, we
decided to go for the inexpensive
beauty market to help everyone
achieve flawless skin.

WHY?
Canned air products are already
established as inexpensive goods,
and creating a beauty focused
product allows us to completely
differentiate from our
competitiors.
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Psychographics:
Attitudes and
Personalities

Very social people,
insecure/appearance
focused and not health
focused, love social media
and content creation, easily
influenced, promotion
focused, loves beauty and
fashion.

Has a desire to feel young,
heavy social media usage,
keeps up (but is behind) on
trends, prioritizes their
appearance, promotion-
focused, very social
individuals.

Psychographics:
Motivation and

Goals

Wants to fit in and be on top
of trends. Seeks to emulate
popular influencers and wants
to own the trending products
they promote.

Wants to purchase products
that make them feel young
and trendy, want to relate to
their kids/the younger
generation, seeking to look
good/stand out from other
people their age.

Demographics
14-24, women, most likely
single, in high school or
college, middle class family

30-55, married or could be
single/divorced, has kids,
middle to upper class, any
education level

Geographics Mainly urban areas and
college towns.

Suburban and Urban areas

Behaviors
Price conscious, purchases
based on popularity and

aesthetic.

Does not care about price.
Cares about popularity
(mainly with the youth).

CLUSTER CREATION 
AND BUYER PERSONA3

TO P  2  PO T EN T I A L  C L U S T E R S

ASPIRING 
INFLUENCERS COOL MOMS

" A S P I R I NG  I N F L U E NC E R  A L L I E "

AG E :  1 7
OCCU P A T I ON :H i g h  S c h o o l  S t u d e n t ,
P a r t - t i m e  B a r i s t a
S T A T U S :  S i n g l e ,  D e p e n d e n t
L OC A T I ON :  B o s t o n

ABOUT ALLIE:

HOBBIES AND INTERESTS:
E x p e r i m e n t i n g  w i t h  ma k e u p  a n d  s k i n c a r e  r o u t i n e s
F i l m i n g  a n d  p o s t i n g  T i k T o k ' s
R e s e a r c h  B e a u t y  T r e n d s  o n  Y o u t u b e

GOALS AND NEEDS:
B u i l d  t h e i r  ow n  b r a n d  o n  s o c i a l  med i a
D i f f e r e n t i a t i o n  f r o m  k n o w n  i n f l u e n c e r s
P a r t i c i p a t e  i n  b e a u t y  t r e n d s ,  a n d  c r e a t e  n e w  o n e s .
F i n d i n g  c o o l ,  u n i q u e  p r o d u c t s  t o  h i g h l i g h t  o n  h e r  s o c i a l  med i a .
E s t a b l i s h i n g  h e r  g o - t o  b e a u t y  r o u t i n e  t o  s h a r e  w i t h  f o l l o w e r s

FEARS AND CHALLENGES:
F a i l i n g  t o  b e  s e e n  a n d  n o t i c e d .
No t  g e t t i n g  a n  o p p o r t u n i t y  t o  s h a r e  h e r  b e a u t y  k n o w l e d g e  

C r e a t i n g  a  u n i q u e  b r a n d  t h a t  s t a n d s  o u t  f r o m  o v e r - s a t u r a t i o n   
   a n d  r e p r e s e n t  b e a u t y  p r o d u c t s .

   o f  i n f l u e n c e r s .

PERSONALITY:
I n s e c u r e
C r e a t u v e
S o c i a l  B u t t e r f l y
P r o m o t i o n - F o c u s e d
S p e n d s  a n  e x c e s s i v e  amo u n t  o f
t i m e  o n l i n e / o n  s o c i a l  med i a



ABOUTTHE
TARGET MARKET
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GEN-Z FACTS:

Ge n  Z  h a s  a n  e s t i m a t e d  s p e n d i n g  p ow e r  o f
$ 3 2 3  b i l l i o n .

7 1  p e r c e n t  o f  Ge n  Z  c i t e d  t h e  i m p o r t a n c e  o f
n a t u r a l  o r  o r g a n i c  i n g r e d i e n t s .  

A f f o r d a b i l i t y  i s  a n  i m p o r t a n t  f a c t o r  i n
p u r c h a s i n g  d e c i s i o n s  f o r  6 2  p e r c e n t  o f  Ge n  Z .

Ge n  Z  i s  mo t i v a t e d  b y  i n f l u e n c e r
r e c omme n d a t i o n s  ( 2 1  p e r c e n t ) .

Ge n  Z  f e m a l e s  a r e  mo r e  l i k e l y  t o  p u r c h a s e
m o r e  c l o t h i n g  ( 5 5% )  a n d  b e a u t y  a n d  s k i n c a r e
( 5 7% )

5SKINCARE
INDUSTRY STATS
I n c r e a s e d  d ema n d  f o r  s k i n c a r e  d u r i n g
q u a r a n t i n e  h a s  m i t i g a t e d  f u r t h e r  l o s s e s  f r o m
COV I D - 1 9

O v e r  t h e  p a s t  f i v e  y e a r s ,  emp h a s i s  o n  n a t u r a l
b e a u t y  h a s  t a k e n  o v e r  t h e  c o s m e t i c  wo r l d ,
c a u s i n g  s k i n c a r e  p r o d u c t s  t o  i n c r e a s e  a t  a
f a s t e r  r a t e  t h a n  c o s m e t i c s .

IBIS WORLD-ONLINE PERFUME AND COSMETICS
70+ STATISTICS ON GEN Z SPENDING HABITS FOR 2022 - LEXINGTON LAW 
MOMENTIVE STUDY: GEN Z SOCIAL MEDIA AND SHOPPING HABITS

https://my.ibisworld.com/us/en/industry-specialized/od5090/industry-at-a-glance
https://my.ibisworld.com/us/en/industry-specialized/od5090/industry-at-a-glance
https://my.ibisworld.com/us/en/industry-specialized/od5090/industry-at-a-glance
https://www.surveymonkey.com/curiosity/gen-z-social-media-and-shopping-habits/


OUR
PRODUCT

Stright from Antarctica this freshly bottled
chilled air reduces the appearance of fine
lines & wrinkles, preps the skin, & gives you
an instant au naturel facelift.

ARCTIC AIR 
FRESH AIR FACIAL SPRAY
BY AIROGEN COSMETICS
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PRODUCT
PRICING

AIROGEN offers 3 Product sizes of their
Arctic Air Fresh Air Facial Spray to meet all
our customer's needs. 
The jumbo for your beauty guru and
makeup artists. The standard for
everyone's daily use. And a travel size to
throw in your purse and take with you
everywhere you go.

ARCTIC AIR 
FRESH AIR FACIAL SPRAY
BY AIROGEN COSMETICS AIROGEN  
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FRESH AIR FACIAL SPRAY

150 ml         5 fl.oz.
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$19.00 $13.50 $8.50

TRAVEL

STANDARD

JUMBO



REAL 
FRESH 
AIR
ANTARCTICA

Freshly bottled from East
Antarctica's ice-covered
plateau. The clean-fresh air
provides many rejuvenating
benefits when applied to
the skin.
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HOW DO WE WANT CONSUMERS
TO SEE US?



INFLUENCER MARKETING



T I K TO K  CHA L L E NG E  TO  CR E A T E  T H E
P AC K AG I NG  OF  A  L I M I T E D  E D I T I ON  A RC T I C
A I R  BO T T L E .

H E R E  I S  HOW  I T  W I L L  WORK :
We  p o s t  t h a t  T i k T o k  o v e r  t h e r e  - - >

GOA L S ?
Ma k e  c o n s u m e r s  f e e l  i n v o l v e d  w i t h  t h e
b r a n d .

S t r e n g t h e n  f e e l i n g s  o f  b r a n d  c omm u n i t y
a n d  t h u s  i m p r o v e  b r a n d  l o y a l t y .

T a k e  a d v a n t a g e  o f  t h e  c r e a t i v e  s p i r i t  o f
o u r  c o n s u m e r s !

ENGAGEMENT MARKETING



PROMOTION MATERIALS
P E R I P H E R A L  ROU T E  P ROC E S S I NG
CONCR E T E  CON S T R U A L  L E V E L
P ROMO T I ON  FOCU S E D
O TH E R  FOCU S E D





airogencosmetics.com
support@airogencosmetics.com

123-456-7890

CONTACT
USAIROGEN  

COSMETICS

FRESH AIR FACIAL SPRAY

ARCTIC AIR  


